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Shareholding (%) Pre IPO Post IPO 

Promoter & Promoter 
Group 

95.23 71.03 

Public 4.76 28.97 

Share Reservation Net issue 
(%) 

QIB 50 

NII 15 

Retail 35 

Company Leadership 

Hiren Patel Chairman & Non-Executive 
Director 

Jayakumar 
Krishnaswamy 

Managing Director 

Maneesh Agrawal CFO 

Issue Managers 

BRLMs Axis Capital, ICICI 
Securities, HSBC Securities 

and Capital Markets, J.P 
Morgan India, SBI Capital 

Markets. 

Registrar Link Intime India Pvt. Ltd. 

                  Issue Opens: 9th August 2021; Issue Closes: 11th August 2021 

This document summarizes a few key points related to the issue and should not be treated as a comprehensive summary. Investors are requested to refer the Red 
Herring Prospectus for further details regarding the issue, the issuer company and the risk factors before taking any investment decision. Please note that investment in 
securities is subject to risks including loss of principal amount and past performance is not indicative of future performance. Nothing herein constitutes an offer of 
securities for sale in any jurisdiction where it is unlawful to do so. This document is not intended to be an advertisement and does not constitute an invitation or form any 
part of any issue for sale or solicitation of an offer to subscribe for or purchase any securities and neither this document nor anything contained herein shall form the 

basis for any contract or commitment whatsoever. 

IIFL Research: E-mail - research@iifl.com 

 

Company Overview:  
Nuvoco Vistas Corporation Limited is the fifth largest cement company in India and the largest cement 
company in East India in terms of capacity. As of December 31, 2020, the company’s cement production 
capacity constituted approximately 4.2% of total cement capacity in India, 17% of total cement capacity in East 
India and 5% of total cement capacity in North India, and is one of the leading ready-mix concrete 
manufacturers in India (Source: CRISIL Report). Nuvoco Vistas is one of the fastest growing cement 
companies in terms of capacity addition on percentage terms with installed capacity doubling over the last five 
years post the acquisition of NU Vista. The company distributes its products through the trade segment, which 
mainly caters to individual home buyers (“Trade Segment”), and the non-trade segment, which is mainly via 
direct sales to institutional and bulk buyers (“Nontrade Segment”). Their focus is on the Trade Segment, where 
their distribution channels are a mix of wholesale and retail dealers and a sub-dealer network. The company 
offers a range of over 50 products across cement, RMX and modern building materials. 

Face Value:  

INR 10 
Issue Size: 

INR 5,000 Cr 

Bid Lot & Size: 

26 Equity Shares 
Issue Type: 

100% Book Building 

Price Band: 

INR 560 – 
INR 570 

SUBSCRIBE NOW 

Post money market cap of ₹20,358 crores-at upper price band. 

*Source: RHP 
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Objects of the Offer 

 
 

 
 
 

 
 
 

 
 
 
 
 

 
 
 
 

 
 

  

 
 
 
 
 
 
 
 
 
 

 
 
 
 

 
   

(`₹ in million) FY19 FY20 FY21 

Revenue from Operations 70,521.34 67,932.39 74,888.40 
EBITDA 9,714.35 13,338.49 14,943.54 
EBITDA Margin (%) 13.67 19.53 19.86 
PAT (264.88) 2,492.55 (259.19) 

PAT Margin (%) (0.37) 3.65 (0.34) 

EPS (1.09) 10.28 (0.82) 
ROE (%) (0.53) 4.72 (0.35) 
ROCE (%) 4.30 7.66 4.21 
Debt Equity 0.81 0.75 0.92 

The offer comprises of a fresh issue and an offer for sale. The fresh issue is comprised of INR 
1,500cr out of which, INR 1,350cr would be utilized for repayment or prepayment of certain 
borrowings availed by the company. The offer for sale amounts to ~INR 3,500cr and the proceeds 
would directly go to the selling shareholder. 

Consistent Track Record of Financial Performance 

The company’s revenue has increased marginally from ₹70,521.34mn in FY19 to ₹74,888.40mn in 
FY21 at a CAGR of 3% owing to the pandemic. Yet, the company was able to grow its EBITDA at 
a CAGR of 24% from ₹9,714.35mn in FY19 to ₹14,943.54mn in FY21. There has been a pressure 
on the company’s profits due to the pandemic as it made a loss of ₹259.19mn in FY21 after 
making a profit of ₹2,492.55mn in FY20, which has led to a fall in the return rations. 

Competitive Strengths 

Largest cement manufacturing company in 
East India in terms of total capacity 
Nuvoco Vistas the largest cement manufacturer in East 
India and the fifth largest cement manufacturer in India in 
terms of capacity (Source: CRISIL Report). The company 
has a capacity share of approximately 17% in terms of 
consolidated capacity in East India and has a capacity 
share of approximately 4.7% in terms of consolidated 
capacity in North India. With a consolidated capacity of 
22.32 MMTPA, the company owns 4.2% of the industry’s 
installed capacity in India as of December 2020. The 
location of their plants allows the company to maintain 
their leadership position in East India while growing the 
business in North India. The company also has a third-
party procurement agreement for manufacturing and 
packaging certain cement products in the State of Uttar 
Pradesh, thereby establishing a presence in the high 
growth market of Central India. 
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Market-leading brands that enhances leadership with strong brand recognition 
The established record of strong performance and reputation for quality products in cement, RMX and 
modern building materials has helped Nuvoco Vistas build reputable brands in the building materials 
industry in India.  The brands in RMX portfolio includes the “Concreto”, “Instamix”, “Artiste” and “X-
Con” product ranges. This portfolio includes products such as self-compacting concrete, decorative 
concrete, ready-to-use concrete, crack resistant concrete, concrete with steel fibers, lean concrete as 
well as concrete with varied characteristics for specialty uses. Their modern building material 
products are a key differentiator for the company. Their suite of products under this category includes 
a range of construction chemicals, adhesives, wall putty, dry plaster, cover blocks and dry concrete. 
Their Modern Building Material products are marketed and sold under the “Zero M” and “Instamix” 
brands. These products and brands are an important value-added business for the company.   

 
Strategically located cement production facilities in close proximity to key 
markets 
The Cement plants are located at various strategic locations in East and North India. These locations 
allow the company to effectively sell and market their products in East and North India as well as 
access to select key markets in Central India. The company is also in the process of enhancing their 
cement capacity in their exist-ing grinding units in Jojobera Cement Plant and Bhabua Cement Plant 
in East India. All the units are located within close proximity to the key raw materials required to 
produce cement, such as limestone, slag and fly ash. The units are also connected by road and/or rail 
networks that allow for the easy flow of raw materials and dispatch of finished products to their key 
markets. The connectivity to raw materials and to the customers allows Nuvoco Vistas to manufacture 
and sell their cement products to customers in a cost-efficient manner. 

 
Extensive sales, marketing and distribution network with diversified product 
portfolio 
Nuvoco Vistas has strong sales, marketing and distribution capabilities in East and North India, and 
strategic access to some key markets in Central India. This distribution network allows the company 
to effectively tar-get and drive sales within the Trade Segment. Their extensive network of 
warehouses, logistics partners and dealers in East and North India gives the company a competitive 
advantage in their operating regions. The company is also increasing this network as they ramp up 
volumes and market penetration. The company’s manufacturing unit locations and distribution 
network enable the company to service their markets efficiently, increase their market share across 
East, Central and North India, and enhance their brand presence.  

 
 
Strategic acquisitions leading to growth 
Nuvoco Vistas has grown their manufacturing capacity, 
sales and distribution network, and market position 
through strategic acquisitions over time. The company has 
a successful track record of executing acquisitions that aid 
in the growth of their business based on a careful 
selection of potential assets and the integration of these 
assets with their business. The company has recently 
successfully completed the acquisition of NU Vista, the 
cement business of Emami Group. The acquisitions give 
the company several competitive ad-vantages like the 
brand inclusion of the brand “Double Bull Cement” and its 
variants in their brand portfolio, synergies in the cross-
sourcing of raw materials such as clinker, logistics for the 
shipping of their products, and economies of scale in 
procurement. 
 



 
 

 

Strategies Going Forward  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Strong research and development and technological capabilities 
Nuvoco Vistas places a strong focus on innovation, with an emphasis on developing a 
comprehensive product range to meet the requirements of their customers, address the gaps in the 
market and improve their profitability. The company has set up the CDIC, their innovation centre 
located in Mumbai. Through CDIC, the company has developed new products that address market 
needs. Some of their innovative products include ready-to-use wet micro concrete for structural 
strengthening and retrofitting, high-strength, high-density and light-weight concrete wet mix cement 
mortar in bags, quick-setting OPC, fast-bonding adhesive for tile fixing and high-quality wall putty for 
interior and exterior walls. The company actively benchmark their products against their regional 
and international competitors to ensure that their products are innovative and meet market and 
technology trends. 

Consolidate and grow the market share in East, North and Central India 
Nuvoco Vistas intends to leverage their existing manufacturing facilities and distribution network to 
capitalise on the expected demand for cement products from their customers. With the acquisition 
of NU Vista and the merger of Nimbol Cement Plant in East and North India respectively, the 
company now have access to high-growth markets like Uttar Pradesh, Maharashtra and Gujarat. 
Their Cement Plants in Chhattisgarh and Rajasthan are ideally placed to serve the adjacent 
markets of Uttar Pradesh and Madhya Pradesh in Central India and Maharashtra in West India 
respectively. These regions are within the range of their existing manufacturing units that would 
allow the company to distribute and sell cement at cost-effective and competitive prices. Their 
additional grinding capacity in West Bengal will target demand from the high-growth markets in the 
North East region of India. For the RMX business, whilst the company has a comprehensive pan-
India presence, there are several tier-2 cities and other regions where opportunities exist for the 
expansion of their sales footprint. 

 
Increase the portfolio of premium products and profit margins 
Nuvoco Vistas will continue to consolidate their market position in the building materials industry 
through the following initiatives: 

 Focusing on enhancing the sales and penetration of their existing brands with particularly 
premium brands such as “Concreto”. 

 Identify gaps in the industry and in their portfolio and introduce new products, particularly 
targeting the premium segments; 

 Extend the range of modern building materials to provide a comprehensive product/solution 
set for their distribution channels and based on customer demands 

 Focus on enhancing the range of value-added products in the RMX business. 
 

Focus on operational efficiencies & expanding manufacturing capabilities 
Nuvoco Vistas is focused on the reduction of electricity and heat consumption to reduce their 
production costs and to lessen the environmental impact of their operations. The company is 
focused on the reduction of power consumption in their clinker and grinding units, as well as heat 
consumption in integrated units. Nuvoco Vistas has installed waste heat recovery systems across 
all their integrated Cement Plants. They are also setting up captive power plants at some of their 
units to further help in cost reduction and operational efficiency of their units by ensuring 
uninterrupted electricity supply reducing production stoppages and down time of their units. 
Additionally, the company is undertaking capacity expansion exercises at their Jojobera Cement 
Plant, to increase its capacity to 6.45 MT per annum, and at their Bhabua Cement Plant, to increase 
its capacity to 2.00 MT per annum. 
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Hiren Patel (Chairman and Non-Executive Director):  
He holds a Bachelor’s degree in engineering from Stevens Institute of Technology, New Jersey, 
USA and a master’s degree in business administration from Drexel University, Pennsylvania, 
USA. He has been associated with the Nirma group since the year 1997. He has experience in the 
cement, consumer goods, chemicals and health care industry. He is presently the manag-ing 
director of Nirma Limited. 
 
Jayakumar Krishnaswamy (Managing Director):  
He has been on the Board since September 17, 2018. He is responsible for the cement, RMX and 
modern building materials divisions of the Company. He holds a bachelor’s degree in engineering 
(mechanical) from University of Delhi. He has experience across FMCG and paint and coating 
industry. 
 
Maneesh Agrawal (Chief Financial Officer): He holds a bachelor’s degree in commerce 

from Hansraj Col-lege, University of Delhi. He is a qualified chartered accountant. He is 
responsible for the overall finance and information management functions of the cement, RMX 
and modern building materials divisions of the Com-pany. He has over two decades of experience 
primarily in cement, RMX and paper businesses. He has previ-ously been associated with Dalmia 
Bharat Limited and Ballarpur Industries Limited 

Strengthen the brand and expand their distribution network 
Nuvoco Vistas aims to continue to undertake brand awareness and brand building measures 
targeted at their customers and in key geographies to increase their market share and revenues 
from sales of their products. The company has undertaken corporate and brand-specific advertising, 
such as their sponsorship of the Royal Challengers Bangalore, a professional cricket team in the 
Indian Premier League. The company will continue to undertake such brand-building initiatives, 
specifically for their corporate brand and products specific brands. Nuvoco Vistas continuously 
evaluates additional locations within the states they currently operate in, as well as other states for 
expanding their sales and distribution network.  
 

Growth through expanding operations and through acquisitions 
Nuvoco Vistas is well positioned to undertake both core and value-add acquisition opportunities in 
the future given their pan-India presence, knowledge of local markets, proven management 
capabilities and deep customer relationships. The acquisition of NU Vista and merger of Nimbol 
Cement Plant increased their cement manufacturing capacity from 11.74 MMTPA to 22.32 MMTPA 
as on March 31, 2021. The company believes there is scope for further consolidation in the Indian 
cement industry and, in particular, for them to expand their presence in South and West India. 
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Recommendation & Valuation 

At an EV/EBITDA multiple of 18.4x of FY21, Nuvoco Vistas Corporation Limited would be 
valued only second to Shree Cement which has a multiple of 23.5x. Ambuja cements, 
ACC and UltraTech Cement have an EV/EBITDA multiple of 10.9x, 12.3x and 17.3x of 

FY21, respectively. However, considering the future growth potential of the infrastructure 
industry, EBITDA growth of 24% CAGR during FY19 to FY21, market leadership in East 
India, strong distribution network, wide product portfolio, high-capacity utilization of ~90% 

and plans of expansion, we recommend ‘Subscribe’ to the issue with a long-term 
perspective. 

RISKS 

1. Inability to procure sufficient limestone on reasonable terms could have an adverse impact on the 

company. 

2. Inability to effectively integrate their operations with their acquisitions and achieve operational 

efficiency may not yield timely or effective results, which may affect the financial condition and 

results of operations. 

3. The outstanding litigation involving the Company and the Subsidiary to the extent quantifiable as a 

percentage of net worth of the Company was 18.94%. An adverse outcome of such litigation could 

have a material impact on the business.  

4. Any downturn in the major cement consuming sectors or the building industry could have an 

adverse impact on their business, growth and results of operations. 

5. The company operates in a highly competitive business environment and any failure to effectively 

compete could have a material adverse effect on them. 

6. Prolonged stoppage of operations, including due to the pandemic, breakdown of machinery at their 

integrated manufacturing facilities, blending units or grinding units, adverse weather conditions or 

industrial accidents may have a material adverse effect on their business, financial condition and 

results of operations 
*For complete list of risk factors referring to the Red Herring Prospectus. 



 

 

Disclaimer 

 

IIFL Securities Limited shall not be in any way responsible for the contents hereof, any omission there from or shall 

not be liable for any loss whatsoever arising from use of this document or otherwise arising in connection therewith, 

including with respect to forward looking statements, if any. IIFL makes no representation/s or warranty/ies, express 

or implied, as to the contents hereof, accuracy, completeness or reliability of any information compiled herein, and 

hereby disclaims any liability with regard to the same. Neither IIFL Securities Limited nor any of its affiliates, group 

companies, directors, employees, agents or representatives shall be liable for any damages whether direct, indirect, 

special or consequential including lost revenue or lost profits that may arise from or in connection with the use of the 

information.  You shall verify the veracity of the information on your own before using the information provided in the 

document. Investors are requested to review the prospectus carefully and obtain expert professional advice.  IIFL 

Group | IIFL Securities Ltd (CIN No.: U99999MH1996PLC132983) IIFL House, Sun Infotech Park, Road No. 16V, 

Plot No. B-23, MIDC, Thane Industrial Area, Wagle Estate, Thane - 400604. Tel.: (91-22) 2580 6650 *Customer 

Service: 40071000 *Stock Broker SEBI Regn: INZ000164132 *NSE: 10975 *BSE: 0179 *MCX:55995 *NCDEX:378 

*Depository: INDP185 2016 *MF Distributor ARN: 47791, *PMS SEBI Regn.: INP000002213, *Investment Adviser 

SEBI Regn. : INA000000623, *Research Analyst SEBI Regn:- INH000000248 | Kindly refer to www.indiainfoline.com 

for detailed disclaimer and risk factors.  
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For Research related queries, write at research@iifl.com 

  
For Sales and Account related information, write to customer care: cs@iifl.com or call on 91-22 4007 1000 
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