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Bajaj Electricals (BJE), amongst the top 3 players in electrical 
space, is set to gain from the secular growth in consumption 
spend. Vast product portfolio, wide distribution network and 
tie-up with globally reputed brands offer BJE an edge over 
competition, with the company growing at ~2.5x GDP. Healthy 
financials with 41% ROE and 40% ROCE (average 4 years) 
corroborates its sound business profile. However over the past 
six months, the stock has underperformed Nifty on the back of 
dismal performance of its Engineering and Projects (E&P) 
segment. This was on account of execution of older projects 
wherein costs were still to be incurred without much income 
recognition. We believe market is pricing in distant negative; 
whereas we expect margins for the E&P segment to normalize 
in FY13 backed by completion of residual orders. Current 
attractive valuations offer opportunity to enter into the stock. 
We Initiate with a ‘BUY’ rating and 9-month price target of 
Rs228.  
 
Focus on brand building  sweet spot in the value chain 
The company has witnessed revenue CAGR of 26% over the last four 
years as a result of a) strong brand building, b) efficient distribution 
network and c) tie-up with internationally reputed brands. The 
company outsources the product manufacturing to vendors – both 
domestic and overseas. This allows BJE to focus on network expansion 
and brand building. We believe, this positions the company in a sweet 
spot in the value chain and thereby capture high and stable margins.  
 
Lucrative valuations in view of sound fundamentals 
Post dismal performance in 9m FY12, we expect E&P business to 
recover in FY13 backed by reduction in the active sites and execution 
from fresh orders. Constant increase in the consumption spending 
coupled with strong tie-ups and network distribution is expected to 
result in 16% revenue CAGR for Lighting and electrical consumer 
divisions combine. Overall, we expect 14% revenue CAGR over FY12-
14E. On the margin front we foresee 210bps contraction in FY12 
followed by 120bps expansion in FY13 OPM on the back of recovery in 
E&P division. In view of the sound business profile and strong 
financials (healthy return ratios and negligible net debt) we assign 
13x to FY13 EPS to arrive at a fair valuation for the company. Initiate 
coverage on BJE with BUY rating and 9-month price target of Rs228.  
 
Valuation summary  

Y/e 31 Mar (Rs m) FY11 FY12E FY13E FY14E 

Revenues 27,408 31,035 36,119 39,910 

yoy growth (%) 23.0 13.2  16.4 10.5 

Operating profit 2,598 2,284  3,145 3,739 

OPM (%) 9.5 7.4  8.7 9.4 

Reported PAT 1,467 1,160 1,735 2,177 

yoy growth (%) 11.3 (20.9) 49.6 25.4 

          

EPS (Rs) 15.3 11.7 17.6 22.0 

P/E (x) 11.9 15.6 10.4 8.3 

Price/Book (x) 3.0 2.6 2.2 1.8 

EV/EBITDA (x) 7.2 9.1  6.4 5.2 

Debt/Equity (x) 0.2 0.5  0.3 0.2 

RoE (%) 27.4 17.7  22.6 23.6 

RoCE (%) 37.2 25.0  28.4 31.1 
Source: Company, India Infoline Research 
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Pan India presence with excellent 
distribution network will benefit BJE 
from the strong growth in consumption 
 
 
 
 
 
 
 
 
Large number of service centres aids 
in brand building for the company 
 
 
 
 
 
 
 
 
 
BJE has tied up with globally reputed 
brands for product distribution in India 
 
 
 
 
 
 
 
 
Increasing preference for the 
brand/quality to result in shift from 
unorganized to organized segment 
benefit players like BJE 
  
 
 
With its vast product offering, BJE is 
present across all price points from low 
end to premium 
 
 
 
Outsourcing product manufacturing 
enables the company to focus on 
brand building and network expansion    

Strong distribution network; an edge over competition 
BJE has a pan India presence with an excellent distribution network of 
over 5,000 dealers across India coupled with 400,000+ retailers. The 
company has longstanding distributor/dealer relationships, and some 
distributors and dealers have been dealers for decades. This provides a 
strong viscosity with the distribution channel. This we believe will be 
the key catalyst for BJE to participate in the strong consumption 
growth expected from the Semi Urban/Rural areas with growing 
middle-class population. 
 
Furthermore, the company has more than 250 service centres. Strong 
network of service centres is a key entry barrier considering a longer 
replacement cycle for the products compared to western countries.  
Consumer preference to repair the product and re-use it rather than 
replace it outright makes access to service center a critical factor for 
brand building.  
 
Tie up with globally reputed brands  
BJE has been a leading player in the electric appliances market since 
50 years. To cater to the premium segment of the market, BJE entered 
into various technology tie-ups with international brands for marketing 
their products in India.  In FY05, the company entered into a licensing 
and sourcing agreement with UK-based home appliance company 
Morphy Richards Ltd. Morphy Richards is UK’s no1 brand for the small 
appliances market. Thereafter, in FY09, BJE entered into a strategic 
Alliance with Italy based Nardi Elettrodomestici Spa to venture into the 
growing premium Kitchen appliances market in India. With the tie-up, 
the company targets 25% market share of kitchen appliance.  In the 
fans segment the company has tied up with Midea, the world’s largest 
fan company, for TPW (table, pedestal and wall) fans, and with Walt 
Disney for children’s fans.   
 
Increasing preference for brand/quality has resulted in a structural 
shift from the unorganized sector to the organized segment. We 
believe, BJE, a large player in the organized space with solid strategic 
tie-ups would benefit substantially from such a shift. 
 
Well placed in the value chain to capture better returns 
BJE with its vast product range is present across all the price point 
from low end to high end/premium market.  This diversified offering 
backs the company to leverage upon the growth emanating from 
India’s growing middle class population. We like the company’s 
strategy of focusing on network expansion and brand building, a sweet 
spot in the value chain, and outsource the product manufacturing to 
the dedicated vendors across India and China.  With focus on brand 
building the company has gained expertise on consumer preferences 
and tastes and is thereby able to leverage on that to launch new 
products. Furthermore, the model of outsourcing the manufacturing 
operations also results into lower investments which translates to 
strong return ratios (ROE and ROCE), a key parameter to evaluate 
shareholders value.  
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Segmented break up of revenues  Segmented break up of EBIT 
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Wide products range for BJE with presence in both high-end and economy market 

 

Source: Company 
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BJE has scaled up from a pure 
electrical product supplier to complete 
electrical solution provider by entering 
into E&P segment. It contributed 30% 
to revenues and 35% to the EBIT for 
the company in FY11 
 
 
 
 
 
 
 
Company provides design, 
manufacturing and erection services 
for high mast lighting and signage 
projects. It has the lowest working 
capital intensity among the three 
divisions  
 
 
 
 
 
 
Under the transmission tower division, 
BJE undertakes manufacturing and 
installation of transmission line towers.  
 
 
 
 
 
 
 
 
Under the specialty projects, BJE 
complete turnkey contracts for 
lightings for various power plants, 
airports, seaports besides rural 
electrification projects 
 
 
 
 
 
 
With large execution of older projects 
which are near its completion has 
resulted into high cost recognition with 
not much revenue to be recognize 
impacting margins for 9m FY12. We 
expect margins to recover with 
reduction in the number of active sites 
from FY13 

E&P segment; Abeyance for time being; recovery in sight 
Over the years, Bajaj Electrical has scaled up from a pure electrical 
product supplier to “complete electrical solution provider” by 
undertaking Engineering and Projects (E&P) work. Entering into the 
E&P segment, the company has been able to achieve large orders for 
its lighting division. Revenues in the E&P segment witnessed 28.5% 
CAGR over FY07-11.  
 
The E&P business is divided into 3 segments – High Mast, Rural 
Electrification and Specialty projects. It contributes 30% to the top-line 
and 29% to the EBIT for the company (based on FY11). The 
contribution to the revenue has not changed materially over the past 4 
years, however, EBIT contribution has descended remarkably to 29% 
in FY11 from 43% in FY07. We believe, continuous rise in competitive 
intensity is the key factor that has resulted in such a sharp decline in 
the EBIT contribution.   
 
High Mast division – The Company provides design, manufacturing 
and erection services for high mast lighting and signage projects. 
Customers include municipal corporations, factories, and the 
government (through the JNNURM). The current order book for the 
segment stands at Rs1.5bn. We expect order inflow to be robust 
driven by accelerated government spending under JNNURM for rural 
electrification for the next 5 years. Working capital cycle is lowest for 
High mast division at around 4 months.  
 
Transmission line towers - Under the transmission tower division,  
BJE undertakes manufacturing and installation of transmission line 
towers. The company competes with T&D companies like Jyoti 
Structure, Kalpataru Power transmission and KEC international. The 
current order book stands at Rs3.5bn. Slowdown in capacity expansion 
plans by Power Grid Corporation, key driver for the segment, has 
impacted the order inflow. However, this has been partially offset by 
orders from several private players who are investing in BOT projects. 
Working capital cycle for the division is highest among the three 
divisions.    
 
Specialty projects - Specialty projects, wherein BJE undertakes 
complete turnkey contracts for lightings for various power plants, 
airports, seaports besides rural electrification projects, has an order 
book of Rs3.4bn. Out of the total order book, Rs2.2bn is under the 
Rural Electrification division and Rs1.2bn is under the specialty lighting 
division. BJE is the market leader with ~60% market share. 
Resultantly, the company has been able to register strong EBIT 
margins for the division.    
 
Slowdown in order inflow – impediment to margins 
Gripped with slowdown in order inflow, Bajaj Electricals was left with 
execution and closure of old projects, where chunk of the execution 
has been done, in 9M FY12. Typically, towards the fag end of the 
execution cycle of any project, company incurs significant cost with not 
much recognition of revenue. This has resulted in severe margin 
impact for Bajaj Electricals in 9M FY12 as company undertook 
execution of large number of projects which were nearing to its end of 
the execution cycle. Resultantly, revenues recognized were much 
lower then the cost incurred thereby impacting margins. The segment 
reported paltry EBIT of 1.2% for 9m FY12 against average EBIT 
margin of 11% for 16 quarters till Q4 FY11 (Q1 FY08-Q4 FY11). 
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Trend in E&P segment revenues  Increase in competition & sluggish order flow 
leads to sharp margin decline in FY12 
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Management had guided in the Q2 FY12 earnings call to close down 
most of the projects which are near completion (22 sites). However, 
the closure of these sites might take longer then expected with various 
hurdles at the client end. Management expects recovery to commence 
from Q4 FY12 and expects EBIT margin to normalize in FY13. 
However, we are factoring in conservative EBIT margin in the range of 
~6-7% for FY13 and FY14.  
 
E&P order book break up (%) 
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Trend in Lighting segment revenues  Trend in Lighting EBIT margin (%) 
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Lighting and luminaries market in 
India witnessed 12.4% CAGR over 
FY05-09 driven by strong growth in 
the CFLs in the same period 
 
 
 
 
 
 
 
 
BJE, over the years with successful tie 
ups and launches has managed to gain 
market share and is among the top 3 
players currently with ~8% market 
share in the overall lighting segment. 
 
 
 
 
 
 
 
 
BJE is the 2nd largest player in 
~Rs25bn luminaires segment with 
~17% market share  
 
 
 
 
 
BJE is the 2nd largest player in 
~Rs25bn luminaires segment with 
~17% market share  
 
 
 
 

Lighting and Luminaires – CFL would aid in the growth  
The overall lighting and luminaries market in India witnessed 12.4% 
CAGR over FY05-09. Large part of growth was contributed by CFL 
(Compact Fluorescent Lamps); CFL manufactured in India has reported 
strong 35% CAGR over 2005-10. This growth is the result of 
awareness among consumers for energy-saving coupled with declining 
prices of CFL. We believe there is further scope for strong growth in 
the segment to continue for the next few years driven by a) lower 
prices for CFLs, b) increasing replacement demand and c) rising 
awareness among consumers for energy saving. Currently, the overall 
lighting industry is estimated at Rs36bn, of which CFL market is 
around ~19bn. 
 
Launched as a trading company in electrical lamps, BJE has had a 
presence in lighting through GLS lamps, fluorescent tube-lights, 
domestic luminaires, ballasts & starter and CFLs.  BJE entered the CFL 
market through the acquisition of a 32% stake in Starlite Lighting Ltd 
(which has a CFL manufacturing unit). The company, over the years 
with successful tie ups and launches has managed to gain market 
share and is among the top 3 players currently with ~8% market 
share in the overall lighting segment. In the organized segment, which 
majorly focuses on high-end segment, company competes with players 
like Phillips, Havells and Crompton. At the bottom end of the market, 
BJE faces fierce competition from unorganized players and Chinese 
imports.   
 
Under the Luminaires segment, the company sells industrial 
applications, flood lighting and street lights. Market for Luminaires is 
estimated to be at Rs25bn, ~40% of which is contributed by 
unorganized segment. BJE is the second largest player after Phillips 
with ~17% market share, supported by its strong product portfolio and 
technical tie-ups with global leaders in the space. 
 
Revenues in the lighting segment for 9M FY12 surged by 20% yoy with 
an EBIT margin of 5.5%. We expect the segment to register robust 
20.8% growth in revenues in FY13. That apart, we estimate 
continuous improvement in margin backed by favorable change in 
product mix towards CFLs.  Additionally, smaller ticket size of the 
product results into lower elasticity of demand (a feature similar to 
consumer durables). Thereby, the company has been able to pass on 
any increase in raw material cost.  
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Trend in consumer durables revenues  Trend in consumer durables EBIT margin (%) 
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BJE is the leading player in the 
electrical consumer durables segment 
and has tied-up with globally reputed 
brands for distribution  
 
 
 
 
 
 
Segment has delivered 30% revenue 
CAGR over FY07-11 with 400bos 
margin expansion over the same 
period reflecting the successful 
acceptance of its products in the 
market 
 
 
 
 
BJE is the leading player in the 
electrical consumer durables segment 
and has tied-up with globally reputed 
brands for distribution  
 
 
 
 
 
We expect robust growth to continue 
with stable margins with declining 
copper prices and better pricing power 
 
 
 
 
 
 
 

 
 

Consumer Durables; steady growth + stable margins 
BJE is a leading player in the marketing of electrical consumer durable 
with a very wide range of product offering for both small appliances 
and fans. Domestic market size for the segment is estimated to be at 
Rs90bn. The company has tied-up with various brands reputed globally 
for sourcing of its products. Some of these include Morphy Richards, 
UK, for small appliances, Nardi, Italy, for kitchen appliances and Midea 
Group – a Chinese company for sourcing fans. ~25% of the overall 
products are sourced overseas, chunk of which is sourced from China.  
 
The segment has reported solid performance in past 4 years with 30% 
revenue and 47% EBIT CAGR over FY07-11. That apart, expansion of 
EBIT margin by ~400bps from FY07 to FY11 reflects the successful 
acceptance of its brands across the product portfolio. In addition, low 
demand elasticity with smaller ticket size of the products enables the 
company to pass on any increase in raw material cost. Furthermore, 
demand is unaffected by hardening of interest rates or economic 
turbulence. In FY11, overall business contributed ~47% to the 
revenues and 58% to the EBIT of the company.  
 
Revenues for the segment witnessed robust 20.8% yoy growth in 9m 
FY12 driven by strong volume growth from appliances. Robust 35%+ 
volume growth in the small appliances was offset by sluggish volume 
growth in the fans segment for H1 FY12. However, volume growth in 
fans segment has recovered in Q3 FY12 and management expects 
robust growth in Q4 FY12 backed by favorable seasonal impact.  
 
EBIT margin for the segment came in at 11.1% in Q3 sharp recovery 
of 200bps from the Q2 FY12 (lowest reported since past 11 quarters). 
Capital employed went up sharply in H1 FY12 owing to increase in 
inventory on account of unanticipated slowdown in demand for fans in 
H1 FY12. We expect 10%+ volume growth in fans business while small 
appliances and Morphy Richards to report 25%+ volume growth in 
FY13 aided by a) new launches, and b) increasing penetration. We 
expect overall EBIT margin to remain stable in FY13 as the rise in cost 
of imports (25% of segment sales) caused by rupee depreciation 
would be offset by a) decline in copper prices and b) price hikes taken 
across products.  
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Revenues and earnings for BJE 
witnessed 26% and 40% CAGR over 
FY07-11. Healthy balance sheet with 
negligible debt and robust return ratios 
with positive OCF 
 
 
 
 
 
 
 
 
 
 
We expect 14% revenue and 37% 
earnings CAGR over FY12-14  
 
 
 
 
 
 
 
 
 
 
Stock has underperformed Nifty in past 
6 months on account of dismal 
performance of the E&P division. 
However, we expect revival in the 
segment from FY13  
 
 
 
 
 
We recommend BUY with 9-month 
price target of Rs228 

Valuations attractive in view of sound fundamentals 
Revenues for the company have witnessed 26% CAGR over FY07-11. 
While OPM during the same period expanded by 120bps to 9.5% from 
8.3% in FY07. This translated into solid 40% earnings CAGR over 
FY07-11. Over the years the company has managed to bring its net 
debt/equity down from 1.78x in FY07 to 0.11x in FY11. Asset light 
business model for consumer appliances and lighting business has 
yielded strong return ratios for the company. Average ROE for the 
company over past 4 years stood at 41%, while average ROCE stood 
at 40% over the same period. Strong positive operating cash flows 
from the Electric consumer durable and lighting segment have been 
curtailed by negative operating cash flows in the E&P segment. 
However, overall OCF at the company level has been positive for most 
years.  
 
We expect top line to witness 14% CAGR over FY12-14. OPM for FY12 
is expected to contract by 200bps primarily on account of loss reported 
by the E&P segment in H1 FY12.  Similarly, we expect EBIT margins 
for the company to contract by 220bps in FY12 on account of 660bps 
contraction of EBIT margin in the E&P segment. Margin for the Lighting 
division is expected to expand by 50bps in FY12. We believe overall 
EBIT margins for the company would recover in FY13 to 8.3% and 
8.9% in FY14.  This would translate into an EPS of Rs17.6 and Rs22 for 
FY13 and FY14 respectively.  
 
The stock has remained declined by ~6% over the past six months 
against 9% increase in the NIFTY Index. We believe the 
underperformance in the stock was led by concerns surrounding its 
performance in the E&P business and slowdown in the consumer 
business with lower volumes in fans segment. However, E&P business 
is likely to recover in Q4 FY12, once the company executes all the slow 
moving sites. Thereafter, we expect the division to report 8% EBIT 
margins for FY13. In addition, volumes in fans segment has started to 
recover with 14% yoy growth in Q3 FY12 and management has guided 
for robust growth in Q4 FY12. Low elasticity of demand will ensure 
robust growth in both electrical consumer durable and lighting 
segment for the next three years, unaffected by any economic 
turbulence or movements in the interest rates.  
 
In the view of sound business profile and solid fundamentals we assign 
13x to the EPS of FY13 to arrive at a target price of Rs228 for the 
company. Initiate coverage on Bajaj Electricals with ‘BUY’ 
recommendation and 9-month price target of Rs228. 
 
Assumptions - Standalone 

Particulars FY09 FY10 FY11 FY12E FY13E FY14E 

Revenue growth (%)       

Lighting 19.9 9.7 17.8 19.1 20.8 13.3 

Consumer Durables 24.9 26.7 33.8 19.4 20.4 11.7 

E&P 44.0 41.1 12.8 (0.7) 5.0 5.0 

       

EBIT Margin (%)       

Lighting 7.9 6.2 5.1 5.6 6.0 6.5 

Consumer Durables 9.3 12.9 11.3 10.3 10.5 11.0 

E&P 12.6 10.7 8.8 2.0 6.0 7.0 
Source: Company, India Infoline Research 
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 Trend in overall revenue  Trend in OPM  
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Key management change, no impact on operations 
BJE’s ED, Mr. R Ramakrishnan, resigned, effective from 1st March, 
2012. Having spent over 12 years with the company, Mr. 
Ramakrishnan guided the company through its restructuring over the 
past few years, including the several international tie ups. Mr. Bajaj 
indicated that Mr. Ramakrishnan’s exit is unlikely to affect the 
day‐to‐day operations as they are headed by six BU heads 
independently as profit centres. Furthermore, Mr. Bajaj mentioned that 
he continues to remain active in managing BJE and will continue to 
take strategic decisions.  
 
About Bajaj Electricals Ltd  
Incorporated as Radio Lamp Works in July 1938, the company changed 
its name to Bajaj Electricals in October 1960. The 71‐year old Bajaj 
Group company operates through five strategic business units—home 
appliances, fans, lighting, luminaries, and engineering & projects. 
 
The company has two manufacturing facilities, one at Chakan for fans, 
and another at Ranjangaon for galvanised material. The company 
sources the manufacture of CFL bulbs through its associate company 
where BJE has acquired equity interest. It outsources all other home 
appliances products like steam irons and toasters through its dedicated 
Manufacturers located across the country. 
 

Havells business structure 

 

 
Source: Company, India Infoline research 
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 Financials 
 

 Income statement  
Y/e 31 Mar (Rs m) FY11 FY12E FY13E FY14E
Revenue 27,408 31,035 36,119 39,910 
Operating profit 2,598 2,284 3,145 3,739 
Depreciation (108) (128) (153) (178)
Interest expense (291) (476) (452) (362)
Other income 57 50 50 50 
Profit before tax 2,257 1,731 2,590 3,249 
Taxes (740) (571) (855) (1,072)
Adj. profit 1,517 1,160 1,735 2,177 
Exceptional items (50) 0 0 0 
Net profit 1,467 1,160 1,735 2,177 

 
  Balance sheet 

Y/e 31 Mar (Rs m) FY11 FY12E FY13E FY14E
Equity capital 198 198 198 198 
Reserves 5,913 6,815 8,165 9,858 
Net worth 6,111 7,013 8,362 10,055 
Debt 1,165 3,365 2,665 2,165 
Total liabilities 7,255 10,377 11,027 12,220 
        
Fixed assets 1,533 1,905 2,253 2,575 
Investments 366 366 366 366 
Def. tax asset (net) 0 200 200 200 
Net work. capital 4,876 7,227 7,521 8,310 
Inventories 2,946 4,591 4,948 5,467 
Sundry debtors 10,654 11,479 12,864 14,214 
Loans and Adv. 1,668 2,976 3,463 3,827 
Other current liab. (10,392) (11,819) (13,755) (15,198)
Cash 481 679 688 769 
Total assets 7,255 10,377 11,027 12,220 

 
 

  Cash flow statement 
Y/e 31 Mar (Rs m) FY11 FY12E FY13E FY14E
Profit before tax 2,257 1,731 2,590 3,249
Depreciation 108 128 153 178
Tax paid (740) (571) (855) (1,072)
Working capital ∆ (414) (2,352) (293) (789)
Op. cash flow 1,211 (1,064) 1,594 1,565
Capital exp. (623) (500) (500) (500)
Free cash flow 587 (1,564) 1,094 1,065
Equity raised 24 - - -
Investments (0) (0) - -
Debt fin./disposal (354) 2,200 (700) (500)
Dividends paid (322) (258) (386) (484)
Other items (65) (180) - -
Net ∆ in cash (129) 198 9 81

 
 
 

 
 
Key ratios 

Y/e 31 Mar FY11 FY12E FY13E FY14E 
Growth matrix (%)       
Revenue growth 23.0  13.2  16.4 10.5 
Op profit growth 4.0  (12.1) 37.7 18.9 
EBIT growth 4.6  (13.4) 37.9 18.7 
Net profit growth 10.9  (23.5) 49.6 25.4 
          
Profitability ratios (%)         
OPM 9.5  7.4  8.7 9.4 
EBIT margin 9.3  7.1  8.4 9.0 
Net profit margin 5.5  3.7  4.8 5.5 
RoCE 37.2  25.0  28.4 31.1 
RoNW 27.4  17.7  22.6 23.6 
RoA 11.0  6.6  8.6 9.7 
          
Per share ratios         
EPS 15.3  11.7  17.6 22.0 
Dividend per share 2.8  2.2  3.3 4.2 
Cash EPS 16.4  13.0  19.1 23.8 
Book value per share 61.8  70.9  84.6 101.7 
          
Valuation ratios         
P/E 11.9 15.6 10.4 8.3 
P/CEPS 11.1 14.1 9.6 7.7 
P/B 3.0 2.6 2.2 1.8 
EV/EBIDTA 7.2 9.1 6.4 5.2 
          
Payout (%)         
Dividend payout 21.2  22.2  22.2 22.2 
Tax payout 32.8  33.0  33.0 33.0 
          
Liquidity ratios         
Debtor days 142  135  130 130 
Inventory days 39  54  50 50 
Creditor days (22) (35) (35) (35) 
          
Leverage ratios         
Interest coverage 8.8  4.6  6.7 10.0 
Net debt / equity 0.1  0.4  0.2 0.1 
Net debt / op. profit 0.3  1.2  0.6 0.4 

 
Du-Pont Analysis 

Y/e 31 Mar (Rs m) FY11 FY12E FY13E FY14E 
Tax burden (x) 0.67 0.67 0.67 0.67 
Interest burden (x) 0.89 0.78 0.85 0.90 
EBIT margin (x) 0.09 0.07 0.08 0.09 
Asset turnover (x) 1.99 1.76 1.78 1.78 
Financial leverage (x) 2.49 2.68 2.64 2.44 
          
RoE (%) 27.4  17.7  22.6 23.6 

 
 



 

 

 

 

Recommendation parameters for fundamental reports: 

Buy – Absolute return of over +10%  

Market Performer – Absolute return between -10% to +10% 

Sell – Absolute return below -10% 
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